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Defining a new model of personalized privacy

Giving users greater control

Making privacy more simple

Helping people connect more easily

Goals
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London: 5,749,141

Turkey: 4,836,170

Australia: 4,284,702

Regional Networks
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4 categories
Privacy settings

• Everyone

Friends of Friends

Only Friends

Customize

Anyone,
on or off,

of Facebook

Confirmed
friends

Anyone who
is friends with a

friend
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Publisher privacy control
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Simpler privacy page
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Find and connect more easily
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Find and connect more easily
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Transition Tool
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Wrap up
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Additional points

▪ No change or impact to advertising programs

Facebook has never shared personal information with advertisers, 
except under the direction and control of a user

▪ Special protections for children under 18

When a minor shares information with Everyone, we restrict that 
information to Friends, Friends of Friends, and verified Networks
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Q&A
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(c) 2009 Facebook, Inc. or its licensors.  "Facebook" is a registered trademark of Facebook, Inc.. All rights reserved. 1.0
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